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(i) Answers must be written either in English or in Marathi,

(i) Question No. 1 is Compulsory. Of the remaining questions, attempt any four selecting one question
from each section.

(it} Figures to the RIGHT indicate marks of the respective question.
STFSIT 7% el FeS I g

(iv)  Number of optional questions upto the prescribed number in the order in which they have been
solved will only be assessed. Excess answers will not be assessed.
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(v)  Credit will be given for orderly, concise and effective writing,
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(vi) Candidate should not write roll number, any name (including their own), signature, address or any
indication of their identity anywhere inside the answer book otherwise he will be penalised.
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(vii) For each slab of 10, 15 and 20 marks, the examinee is expected to write answers in 125, 175 and 250
words respectively.
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1.  Amnswer any four of the following :

@ﬁ'fﬁaﬁwa?a?wawh%ﬁr

(a)

(b)

(€)

(d)

©

Describe the steps involved in the process of management of changes.

mmmaﬁﬁwﬁumwﬁavhm.

Explain the various factors leading to the formation of business combination.

st e sty srevm fafay e T 0.

State the major benefits of World Trade Organisation (WTO).
Srfee SR G gE iy faue F.

What are the external sources of recruitment ?

W afertd S oW ARG ?

Enumerate the essentials for successful collective bargaining,.

T GrETaE AT ST Sl TS F

SECTION - A
fAur - A

2. Answer the following sub-questions :

EreT SaayTEt I T ¢

(a)

(b)

(d)
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Classify the organisational goals. Write the various advantages of operative goals

for organisation.
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Highlight on the contributions of the neo-classical organisation theory.
Indicate the limitations of organisational behaviour.

FeEAETR SUET TEe TS .

Flaborate the concept “TQM Quatlity Circle”.
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Answer the following sub-questions :

(@} Why and how committee organisation is misused ?

Tt Hee =1 v 1 7 9 Ser Sl ?

(b) Examine the distinctive features of learning organisation.
ST HHEAS] Ik IR0 ThETO o,

(¢)  Discuss on the applications of perception in organisation.

HeZ A IwahTa 7=t @,

(d) Explain the requisite steps to obtain the certificate of 1.5.0.
LS.0. = YA Wreit shiten sifard e o .

SECTION - B
fawrr - B

Answet the following sub-questions :

@refier sTwyI IO fomgr
{a) Narrate the characteristics of a Joint Stock Company.

(b) Mention the legal rules for valid offer.

e yEaEEE L Aufrer R TR w5

(c)  What are the presentment rules for Negotiable Instruments acceptance ?

T T Ragdiarst swem frem Hiom sma 2

(d) Give the rules relating to registration of shops and establishment.

T S SEeTa Toftary form
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9,  Answer the following sub-questions :
@i SRy I [T
(a) What are the traditional and recent methods of performance appraisal. 15
1 FrSqTEATeN TR ST S Tt o S ?
(b) Narrate the problems faced by Trade Union Movement in India. 10

AT SFTE W SRR ST e e FW.

(c) Explain the term “workers participation in management”. Describe its merits
and demerits.
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5. Answer the following sub-questions :
Grefict STFTAS! FAY formr
(a) State the advantages of Partnership. 10
9RiieR wrae faer #.
(b)  Explain the legal aspects for delivery of goods. 10
T IS AU o Te 3,
(c) Highlight on the objectives of Consumer Protection Act. 10
TTEF |IET0 FAff-rEmreAT St W <.
{d) Mention the essential ingredients of rate of exchange assigned in the FEMA. 10
FEMA 749 forite X Fad smaves sew e,
SECTION - C
forvmr -
6.  Answer the followings sub-questions :
TIeAIcT IqqeTet IAT foer
{a) Discuss the meaning and importance of Marketing. 10
faquETET 319 9 WEe AE 9=l %1,
(b)  Enumerate the factors affecting the product price. 15

IR fHa gwifaa sHom wes faure =,

(c) Indicate the environment influence on pricing decisions in International

Marketing.
HITRI ARG Gl RO T 2RI T4eroiie oo g 1.
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Answer the following sub-questions :

(a) Clarify the stages of product life cycle.
TR (FEg) o = ST TR .

(b) Describe the various factors influencing selection of distribution channels.

fareoy T FrEreEr waE TR fafay wew aoi .

(c) What are the characteristics and types of International branding ?

SR fasiemT SRRl 9 YFR B0 3T ?

SECTION - D .
favm - D
Answer the following sub-questions :

WrefteT ST I O7ET ¢

(a) Highlight ‘on the job’ and “off the job" training methods.
v Fain onfn ¢ e wvEa ! wiie TEdiel TR 2L

(b) Discuss the positive approaches for good industrial relations.

(€) Describe the machinery for prevention and settlement of industrial disputes.

s faare wfisy 9 PR TN auia 1.
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